WHAT IS CLAIMED IS: / 

1. A method of directed advertising using an interactive v(^ce response system, 
comprising: / 

mapping raw data into a database of standard fpirnats, the raw data Including a 
first type of disseminatable information and infonri^on that is unique to a particular 
individual, including identity information, identifier/infonnation and infomnation conceming 
one or more attributes of the individual, / 

storing a plurality of advertising messages that are in an audio fomnat that is 
capable of being transmitted over a tel^hone connection, 

storing a representation of me first type of disseminatable infomnation In an audio 
fonnat that is capable of being transmitted over a telephone connection. 

selecting from among the plurality of advertising messages at least a first 
advertising message to /transmit first over a telephone connection based on the 
information conceming/the attributes of the individual, 

receiving a first telephone call from the individual, the telephone call including 
having the individual input at least a first piece of input infomiation, 



detemining the identity of the individual by comparing the identify infomiation with 
first piece of input infomnation, 

transmitting the first advertising message to the individual over the telephone 
connection after determining the identity of the individual, and 

/ transmitting the disseminatable infomnation to the individual over the telephone 
ccmnection after playing the first advertising message. 
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2. A method of directed advertising using an interactive ^oice response system as 
claimed in claim 1 , comprising: 

updating the first type of disseminatable infonp^tion, 
selecting from among the plurality of advertising messages at least a second 
message to transmit first over a telephoi;je connection based on the infonmation 
conceming the attributes of the individual, 

receiving a second telephone call from the individual, the telephone call including 
having the individual again input at least the first piece of input infomriation, 

transmitting the second advertising message to the individual over the telephone 
connection after individual agam inputs at least the first piece of input information, 

transmitting the up^fated disseminatable infomriation to the individual over the 
telephone connection aftj^r playing the second advertising message. 

(^ 

3. A method of di/ected advertising using an interactive voice response system as 
claimed in claim V. comprising: 

receivind^ a second piece of input from the individual after transmitting the first 
advertising message to the individual, and 

recording the second piece of information. 



4. /A method of directed advertising using an interactive voice response system as 
claimed in claim 3, wherein: 
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the first type of disseminatable information includes grades for a student, and 
the attributes of the individual include major, grader point average and graduation 
year. / 



5. A method of directed advertising using in Interactive voice response system as 
claimed in claim 2, comprising: / 

updating the first type of disseminatable information multiple times, 
selecting from among the pluramy of advertising messages a series of messages 
to transmit first over a telephone (wnnection based on the Infomriation conceming the 
attributes of the individual, / //V 



receiving multiple telephone calls from the Individual, the telephone call Including 
having the individual each trme again input at least the first piece of input information, 

transmitting each /of the series of advertising message to the individual over the 
telephone connection after the individual inputs at least the first piece of input infomiation, 

transmitting tlie last update of the disseminatable Information to the individual over 
the telephone connection after playing the most recent in the series of advertising 
messages. / 

6. A method of directed advertising using an interactive voice response system as 
claimed in claim 5, wherein each advertising message in the series is different from every 
other advertising message. 
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7. An apparatus for directed advertising, com)zffising: 

means for mapping raw data into a debase of standard fomriats, the raw data 
including a first type of disseminatable inronnation and infomnation that is unique to a 
particular individual, including identity yinfonnation. identifier infomnation and infomnation 
concerning one or more attributes ophe individual, 

means for storing a plurajj^ of advertising messages that are in an audio fomnat 
that is capable of being transnmted over a telephone connection. 

means for storing a representation of the first type of disseminatable infomnation in 
an audio fomnat that is callable of being transmitted over a telephone connection, 

means for selecting from among the plurality of advertising messages at least a 
first advertising message to transmit first over a telephone connection based on the 
infomnation concerning the attributes of the individual, 

means for receiving a first telephone call from the individual, the telephone call 
including having /he individual input at least a first piece of input infomnation, 

means for detemnining the identity of the individual by comparing the identify 
infomnation with first piece of input infomnation, 

means for transmitting the first advertising message to the individual over the 
telephoneyconnection after detemnining the identity of the individual, and 

means for transmitting the disseminatable infomnation to the individual over the 
telephone connection after playing the first advertising message. 
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8. An apparatus for directed advertising as claimed in claim 7, comprising: 
means for updating the first type ofjdisseminatable infonnation. 

means for selecting from among the plurality of advertising messages at least a 
second message to transmit first oyer a telephone connection based on the information 
conceming the attributes of the individual, 

means for receiving a second telephone call from the individual, the telephone call 
including having the individual again input at least the first piece of input information, 

means for transmitfing the second advertising message to the individual over the 
telephone connection yafter individual again inputs at least the first piece of input 
information, / 

means for transmitting the updated disseminatable information to the individual 
over the telephone connection after playing the second advertising message. 

9. An apparatus for directed advertising as claimed in claim 7, comprising: 

means for receiving a second piece of input from the individual after transmitting 
the first advertising message to the individual, and 

means for recording the second piece of infonnation. 

10. /An apparatus for directed advertising as claimed in claim 9. wherein: 
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the first type of disseminatable information indudes grades for a student, and 

the attributes of the individual include mayor, grade point average and graduation 



year. 



11. An apparatus for directed adver;t)sing as claimed in claim 8, comprising: 

means for updating the first^pe of disseminatable infomriation multiple times, 
means for selecting fix)m among the plurality of advertising messages a series of 



/ 



messages to transmit first over a telephone connection based on the information 
conceming the attributes of tne individual, 

means for receiving multiple telephone calls from the individual, the telephone call 
including having the individual each time again input at least the first piece of input 
infomiation, / 

means for tr^ansmitting each of the series of advertising message to the individual 
over the telephgne connection after the individual inputs at least the first piece of input 
infomiation. 

meatV for transmitting the last update of the disseminatable infomiation to the 
individual over the telephone connection after playing the most recent in the series of 
advertising messages. 



12. a/ method of directed advertising using an interactive voice response system as 
claimed in claim 1 1 , wherein each advertising message in the series is different from 
every other advertising message. 
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